EXPLANATION OF TECHNIGUES : & stand to be taken, we vee (or thin- ~e G8s)
pursussive argumenta on hees ~Li.sS,  Bul cer-

\ SECTICR A: HABITS OF REFLECTIVE PROCRIVRE {Technigues e e o eiawy Ta%s g YOLkugy swQuira: decd-
e? Sgit-Deception) : slon and action of one ¥ind or another, Jere,
1. PREFUDICR . . - inctesd of trying to remain neutrel, ws must
P S . maks a decision on the basis of which side
Brample: Nathanasl asimd (nfe;-rixl,g to Ju:.:s_)_ tm;r:e:w 2eams %0 have the greatsr welighs of evidsucs.
anything good come out of Kasarsthoo
thue indicated his r==juwuice agalnst Jesus' 5 : 3. IRANIHG THE LINE
home *omu. . /& Beseple: "Risner you tell the twxuth o you lie.”
Meaning: A prejudice is an unwillingness to exmmine Heaning: Sharp distinotions are drawn whers 43 is in-
fairly the svidence and ressoning in behalf : : appropriate to &raw sharp éistinctions.
of ths pezmon or thing which ls the object of
] - - I% is permiseible to drww tbe line betwesn

: the prejudics. It is a prejudgment cmussd by
i indectrinaiion, cenditioning, or some prior
' exparimnce of & spingulerly pleasent or un-

-

| plessant charmoter. A prejudios has girong b ) “and Tnollnetion sabibitod by

i i J Soep Spavitunl supyes. > Y spasch 13 to fall to realiss that the logioal
! In discussing Frejudice here we are not tall~ v : clees of thoma who 40 pot tall the truth in-
| ing o2 8 to knmown prejudicss. Theas are ' : < cludss pubclereon that are guite diffex-
! 2ads from £, a2 by an advertising man, a ’ o L TR e Wio lie end 2) those who aay
{ gslesnan, of & politiclem, Rather, our in- # { nothing st all.

: texrost 48 in how your owm Frejudice, unaided 4 y .

| by outside support, victimises you. ¢ 4. HOT IBATING THS LINE

i Prejudice differs from Hasty Generelizatiom in . C 0 Bmmgler MIf we are allowed to atey oud $43Y two

: ﬂgdwmm{uﬁmom“m- % : o'slock iz the worning, wiy mot 311 three ~-
i sentz s cpontensous emotfonal resotisn, Preju- e howr doegn't maks puch Aifferonce.™

) dice 1s always a mstter of much lomger stsnd- »

inz, The Tesling that opepates in the latter
case is deep, not superficial, end is often
saaplotely bidden fram the men in ite grip.

2. ACADEMIC DETACHMENT |
Exseple: “I've heard meny arguamta ir fovor of the Re- :
puablican candidate and just es say for the : :
Democratic. Hence I doe't find any reascn o ¥
prefar one over the othsr, a0 I'sm going o
stay boms ad not wolhe for sithsr one." 5 q

—_— A

e e e L

-1 Heaning: Ve vefuse o commit ourselves when decision or '
action is denanded, 1o & aitusilon requiring s
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Heaning1

Thess three habliis of mind often are forwma

of prejudics. Bul they are not necessarily
sech.  Preojudices have histories with & de-
gloning, But ithe conservaiive, the ohe who
jorefers what i8 0ld or femilisr simply e~
cause it is old or familiar, may be born suchj
it is & part of ths f{emperament he tringas intec
the world. BRadicalisw is the habdit of jwe~
ferring the new or the revoluticnary just be-
cause of its newness. The moderate habltually
choosss middle-of-the-road or comprouise
groundj he avoids the two extremes. But there
is w0 inherent virtus in noderstlism or com-
gromiza as such. Acotually, there ars times
when our position ahould be comservaiive,
times when we should taks a radical stand, and
st11) other timegs when we should be modexats.

5. RATIOWALIZATIPN _
Bcamples The student, having feiled the test, blamusas

{

nis failure on the classrcom’s being 20 hot
that he couldn't think, shereas in reality he
koows that he didn't spend spoough time in

atudy. &

,Meaningt You site reascns or causes that will Justify
action that really nas less creditable grounids.
7.  WISHIVL THINKING '
¢ Bxemple: "My sam will win because be sught 0 vis aftsr
g1l hie long haxd preparation.™
Meaning: You believe a proposition to be true bectuse

¥ou mand it to be wrue. '

When we are forced to admit thas our wishee
beve not' beooms Temlity, we by then sesk cow-
#ors 10 rationalising, 1, in the cwsmple
ritsd ehove; tho aof doen not win sad the osome
tent {8 fair, the payeat will fsel tha nscen-
Bisy of foventing some avgument that will ex-
cuge the aon's fadlure.
= _
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8. BARLOYD THINKING

Exanple:

Heanings

Bxzmaple

10.
Exeniplet  "Since Balihsed State hsa vever 1o all ite

"Iz oollege Basil was taught sll about avo-
lution -~ the ape-men theory, you kmow.™

To think in tabloids ia to coversimplify s com-
plex theoxy ox set of olrcwmmtences., The tab-
loid thinkey prefers gquick summsries snd has
ths babit of "putting things in a nutehell."

Tabloids concarning people are popular becsuss
thay offer & neat summery of the character of
& prominent person, “Maxxt You don't imow
who Harx wasf? Wiy, ba wsa that paslosopher
sho becens ippatient and irritable in his old
ege." It is much essier to remember Mary in
thie sisples fashicn than to remember hin as &
wen of sany intaresting and controversisl fa-
oete of charscter and comviction. Thsse human
tadloids are frequently emotional, btut they are
oot mere Emotional Terms. 7o be Tabloid

there muet be soms indication that
soRecna is tryi.nf to sum up another's character,
ALl stereoiypes (“"barbers are $alkative") ave
tabloids because thay represent & certain trait
o cheracteristic, which is really supsrficial
ox trivial, as being the essevtisl naturs of =
glven oclass, ¥

CAUSAL OVERSIMPLIPICATION

"If 1t wers not for the szmunition makers, we
would never have mars.*

Meaning: A complex event is explained by references to

only ons or two probable causea whereas naeny -
ars reaponsible. :

VABRLL

pest bistory wom the conference title, I juai
can't pisturs then wiraing 4% tide year.”

Meaning: You deciasre a proposition 20 be falme oimply

because you cannot etniceive it actuslised ar
possible of realigation,
15
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EXPLANATION OF TECHNIQUES

SECTION B: WATCH THEIR LANGUAGE -- AND YOURS TOO
(Techniques of Langusse)
1. BMOTIONAL TERM§; . 2 S
Example: Pq.rticiplﬂ'&ment: "IT you d.un.d foole
:uld :I:J\v Siut your trape a while and lat

Heaning: An emotional term ia a wnord or. phress whi
ch
however much factual informatior it mveys’
about an object, also expresses and/or arouses
a feeling for or sgainst that object.
It is'fel¥ that emotional laliiage is appro-
guu;‘m nen-controversial e tuationa, w;r
@ purposes of the Propajands Game patrioti
celebrations, church se etry and .

' Othiera are defined
as non-controversial sitwyations, ~ranslated
into neutral langusge ) ‘emoticonally-charged
exaaple given above would read: "I don't a-
gree and 1f you'll just Eﬂu me & clance to
talk, I'1l show you why,*"

In playing the came tnen, emotional terms ap-
ply to controversial situntiona only, although

we are aware thet many will disagre
characterization. e

2. METAPHOR AND SINILi

Example: letaphof — “Napoleon wes & fox." Simile —
"Napoleor was like a fox."

Meanirgs A metaphor is a comparison implied but not de-
finitely atated. In the case of simile the
comparison is explicitly stated by means of
such words as "like" or 'as "
in controversial situations the o

ployment of
metaphor or gimile is tc be avoidad :ﬁm.

S) ABSTIAC T Tekims

) DrFivE

such figures of speech are apt to suggest

likenesses not really intended or not actu-
ally present, Napoleon was not actually a
fox. He may have been like one, but if so,

" was it with respect to shrewdness or thiev-

ery or both or nelther?

3. BEHASIS

Example:

Meaning:

¥hen “We should not speak 1ll of our friends"
is quoted, the original meaning changes if
any of the following underlined words is em-
phasized: "'iJe should not 8 411 of our
friends.'" Emphasizing "'we'” suggests that
we shoyld noty true, Lut others say.:

The technique of emphasis ocours only when
another apeaker or writer is quotsd and one
or more words emphesized so as to imply what
would ot otherwise be implied and thua put
into the mouth of the source, meaning(s) he
may not have wished to convey.

Oral emphasis is usually 'secured by means of
pitch, toney or volume of voice. iwritten em~
phasie is spcured by a varisty of devices,
such as italicizing and underlining. "Italics
mine” (or ite equivalent) is the accepted way
for a writer to indicate that he is giving a
stress to certain words that the original au-
thor had perhaps no thought of stressing.

4. QUOTATION OUT OF CONTEXT

Examples

Meaning:

(OV9EE  (FAnKe

Someone tiuntal ths Bible eas saying that "...
money ie the root of all evil" but leaves out
the preceding words, "the love of."

Quotation out of context ie a propaganda tech-
nigue when the effect of gquoting a given state
ment without its context is to distort the '
originel meaning in context.

The context of a giver atatement ia not merely
the words that precede and that follow but

I g — 2



5. ABSTRACT TERLS

Example:

Meaninz:

Example:

Heaning:

e

(OhT 84

-

every adcompanying circusatance, whether it
be time and place or gesture and facial ex-

pression.
?\

X ppeaker défires “helitobis™ bs #y' ey cholo-
gical term for & atﬁ‘ﬁp '6? Bind frvold the
nerves,” but when he ',1, taked to identify or
point to -~ among a large nimber of people --
a capd of neurosis, he is at a losa to o 80,
showing thai be is unable to use Hhe tem to
rake any concrete distipg.t;ors. o3y !

An abatrect teru is wowerdlelr ayn.bl wmc.
strmdt for the qualities {ohe o more) posess-
ed’ in, commor: by a-nimbeniQL part:jmu things,
factsy orveventis, . Thertéchnique ¢ abstract
terms oceurs +hen an prguer mp*ws e wrd for

“which be cay have meaning }.3‘L ke fom of cther

to identify

words, but the argaer is wnable wnabi
tbe concrete facts to v cg the mra sugms dly

'—m‘,—_ e} 5 ey %o 13
6. VAGUENESS V08 cladw oy I‘

Someone says to me, "Sit dowm on ]tlmt stool,"
ard I eit down on the thing he pointa to.
His'meaning d1¢ mot ambigusus; 1 undevatand
what he dc referring %o0.” 'But 1 find the temm
"stood” vague under the circumstancesy &nd I
Frotest, "But this is not & stocl, for it hes
a little back to 1t, and eo 1t 1s a chair."
He may feply, “Tut there 15 really not enocugch
back there to call it a 'back,' (so I call it
a 'stool'."

To call a word "vague" is to say that margin-
al situationg can and do arise where there ig
doubt as to whether the vord aﬁg\nd or should
not be used in deseribing those particular
situatlons. The tecin.que of vagueness exists
where there is uncertainty ua 'qo the scope of
a word.
26 !
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7. AMBIGUITY

Example;

Joe says, "Henry likes pudding better than

his wife." And one Or more people hearing him
are left wondering whether Henry lilkes pudding
better than he likes his wife or if Heary likes
pudding more than his wife does. [

A word or phrese is ambiguous if in the wind

of a hearer or reader it has two or more quite
mu'ent mearings and the interpreter is un-
certaln as to wvhich was really meant, In ar-
gument such a situation would et all times be

¥ s | mmhl-‘ - &

8. SHProRMEMONG .

Exsmple:

“The fellow who & Supposed to erditrate de-
cided in favor of the compeny end fined the
union. Fow wwl;“gp takes sides in 8 dis-

 pute uc'irtdnlrno impartial, S0 how can

L "shie fellow claim to be an impartial arbitra-

Meaning: - In _
s o implicitiy trvo

o

tor?"

In shift of a-_w&r_d..u.pppm explicitly
‘more times in an argu-
sant but with dif t meanings,

In the example aﬂpoaring above "impartial"
shifts meaning. its first wse it neans
“wholly re from judgment; taking no
stand on an issu2." Put in its second use it
means judgin; after investigation but with-
out previous bias." Obviously, the arditra-
tor's being impurtial in the second sense does
not necessitate nis being so in the first
serse. The implied conclusion ("the arbvitra-
tor is not I.mpartia.l“) is invalid.

In an argument betmen two people & given word
may shift in the meaning given it by ths two
perties. This leads to what are called "mere-
1y verbal disagreements' or "merely verbal
sgreements,” Ajain, if the reasoning depends
an the word’s being used in the same sense by
the two parties, a technique has been used.
- 27




SECTIOXN C:

-~ -

EAPLANATION OF TECHNIQUZS

HOJ SUGGSSTIBLE ARE YOU? (Techniques
of Irrelsvance)

1. AFESARANCE

Examples

v

Meaning:

A floor wax naetionally advertised on televi-
sion is shown in the commerciel being applied
to a floor with the immediate result of a \/ '1{(,(_\,L -
brilliant luster. The viewer doea not know / < e
that the floor hao teen buffed and polished

for days, and then dusi coated just before the

wax wa2 gpplied in the commercial.

The appearance of a thing {or person) is made
the basis of our acceptance or rejection with-
out any thought that this appeerence may be

a deceptive indicator of value.

2. MANKER

Examplet

\ \/
Hesning:

"He was such a well-behaved man, s¢ under-
standing, so sincerely helpful. He wanted to
help us. I couldn't insult him. So I gave
him owr savingzs to iuvest. He seemed so
trustworthy."

A petscn's menner of behaving is made the
basie of cur acceptance_or rejection of him
without any thought that thie manner pay be a
deceptive indicutor of walue.

5. DEGREES AND TITLES

Example:

Meaning:

The name on the office door reads "Jemea A.

Rydack; Th.B., M.Th.R.; As.D., Counselor Ex-

treardinary of the Society of Metaphysicians.”
woman about to enter the office says to her

husband, "With all those degrees and that ?3

title, he must know his stuff."

We buy or we believe out of respect for de-
greas or titles atitached to the nmmes of thoss
who persuades uo.

,

iy

"One million n_:gé_.
sold this yeer than last."

Ve buy or believe because of the large num-
bers associated with the product or proposi-
tion.

5. smms  ORANGL

Examples Advertisement sppearing in the Ham
Gazette, January 29, 1790: "Fresident |
vas ton, whemn he addressed the two houses
o Congress on the 8th instance, was dresaed
e crow-coloured sult of clothee of Ameri-
can manufacture. This elegent fabric was
from the manufactory in Hacrtford.™

Persons or objects for which we have a strong
sentiment of respect and esteen - or which at
leasi posseas some degree of fame or prestige -
are introduced inte the argument as endersing
that which we are asked to buy or believe.

6. REPETITION

t7ﬁp1es Radio Commercisl: "Get up with o;@-@

GET-UP's got get up., Got 1t? ﬂoﬁﬁiﬂ Geot

Meaning:

Meaningi

CET-UPLHIM

Meaning: Ve buy or believe because we have heard or
seen the idea or product name eo often.
T SLOGANS Y
I ‘P C‘HLWONS"
S FINE. ’J;

# BETTER CARS ARE BUILT,,
D THEM"; "BEITER DUY BARDS-EYE".

A slogan is a short, meaningful, catechy phrase
or sentence intended for general consumption

&nd designed to terminate thought and promote
action in favor of the slogan maker, However
true the slogan may be, if your action is, or
is intended to be, merely a favorabls resronse
te the slogan, the technique is successful,

3%
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Advertisement: YILiberty Rubber's new tires
contain durium, the bonding material that

makee these tires wear for years." K&D

The techmigue of technical Jargon is the use
of technical langusge or unfamilisr worda,
whether contained in the dictionaery or freshly
coined, for the purpose ol impressing people.

9. SOPFHISTICAL FORMILA

Exanple:

Heaning1

Mrz. Jonea: *You inow, Anny, I think the
Brovme must be having trouble. The last two
mornings I've see Tom Brown leave the houss,
alem tbe door, end drive off in his car look-
ing Gwiully mad, I'll bet they're heeded for
a divorce.”

Mo, Smith: "I don’t know, Barbara., Really,
they've always seemed to be very much in love."
KBxrs. Jones: "¥ell; all I know 1s that ‘where
there's asmoke, therels fire'." A

Te shut off or clome the argunent a popular
maxim or old saying ia gquoted. Dut svery
controversial situation must be settled in its
own terms, and not on the merits (if any) of
Bome proverb, :

34
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: EXFLANATION OF TECHNIQUES
SECTIOR Dz

WHAT'S YOUR WEAKWESS? (Techniques of
Exploitations)

1. AFPEAL 70 PITY

Examplet gStudent to professor: "I kmow that oy test

gradsa have bean poor and thet I deserve an
', but my father is in the hospital and it
will Jjust break his heaxt if I get an '?' in
thia course."

An atteupt is made to secure our camitment by
Freseniing the objzct of commitment as an ob-

deot of sympethy, theraby arousing cur sympa-
/ thotic feslings to the point where thess feel-
ings determine favoranle action.

APPEAL T0 FLATTERY
Example; Salesmsn t0 young matron answering ths door:
"Iz your mother home?"

Meaning: An attempt is made 0 persuade ue to duy or
| ( ~ balieve by flattering ue cn our personsal appear-
IRPIC

ellew

ance or in scme other categeyy where we sxcsl
or desire to exaeel.

APPEAL TO RIDICULE
ple: The professor, on the Tirst day of clase, hav-

ing made & certain sietement, is asked an em-
barrvessing question by a member of the clasa,
; FPreferving & cheap victory to an honest dis~
O L(_J !/ cusgion, the professor ieplies ssreastically,
"I am afreid, Mr. Jones, that I cannot under-
stand whet you mean. You are too deep for me.™
He then goes on to the next guestioner.
Heanings

An atiempt is wade to influence us o acvept
a cextain propesition by pokdng fun at thoss
wo oppeose the propositiem.

In the exsmple citad above the impression wilil
be left oun the minde of other students that the
questioner gt have Deen talking nonssnse,

lelakeay

pince it cannot otherwiss be supposed that
the professor was unable to understend the
question., At least that iz the impressicm
the profsssor hopss o leave.

4, APPEAL TO PRESTIGE

Reel estate advertisement: "Iive in exclus~
ive Broadmoor Terraces, where successful
pecple live, Deluxe exscutive apartmentis
furnished in the Centinsntel manner.”

An attempt is made to induce you to buy or
belisve by stating or suggesting that such
acticn will secure or maintain prastige for
you.
Status snd Appeal to Prestige, thouga related
techniques, nevertheless reprasent guite diffl-
erent srrors. In the former case it ie sugg-
¢ated that if Jones, & perscn possessing or
alledgedly possessing status, buys ox believes,
50 should you. There 18 no implicaticn that
your buying or believing will confer on you
equivalent stetus, The Appeal to Prestige
suggestas that you should buy or believe be-
cause by so doing you will acquire or improve
atatus.
5. AFP 0 CE
Examples A young man, wishing {o make a good impression
on his giyl friemd's faiher; learns that La 1s
& rabid Demoerat, So one evening, while walt-
ing for the daughter to fipish dressing, he
engages the "old man® in conversation, and the
Z‘ young man tuxns the conversation to the point

Example:

Meaning:

of %

nham he can rip the Republicans to pieces.

e father later informs the girl that the
young man has "good stuff in him and should go
a8 long way."

The one who makes the sppesl 1o prejudice
attempta to pmxeusde you to act or feel in a
cerisin way by assoclating his persen, product

Meanings

3 ﬁmmdnﬁl [ w0

O(,\,(féfQJ —3@&6 ..'c

-



or proposal with a certain one or more of your
jrajudices, positive or negative -- a prejudice
being a prsjudgment wrapped in emotion and
baving s history. Not only does he reldndle
yowr prajudice, he also arouses in you warm
Teslinga toward the cne (himeelf) who apparently
shayes your prejudice, And so it becomes much
easier to make you belisve or bwy whatever he
has $o offer.

+ BARGATN APPEAL

Exanples

(_Le

Meanings

The supermsrket has a specisl display at the
front of the storas cermed peaches by the case
{8 oans) for ®only 35.20". Checking the ehelves
where single cens of peaches may be purchased,
one finds the same brand priced at 40 cents

por can.

An attempt is made to get you to buy by appeal-
ing to your desire to save money. I1f you buy
without making your own compariscn as to price,
quality, and service, the technique is success~
ful.

7. FOLKSY AFFPRAL

Examplaz

sning:

The salesman who on meeting the prospect for
the second (or even ths f£irst) time slaps him
oo the beck as if he were a long lost brothasr
and addresses him by his nickosme.

The user of this device plsaces himself or his
moduet on a level of nmelghboriy intimacy
with the reader or listener.

The Folksy Appeal combines elements of Appear-
ance and Manner.

8., JOIN THE BANDWACON APPEAL

Pla:
Meaning:

"Yote for a winner, Senstor Simpkins,"

An sffort ie mads to influence you to act in
a certain way by asserting or implying that
that 1s whet i= populsr or what the majority
is doing.

41
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Exzmples

. Hesnings
| @(t‘ue

10.  PASSING FROM THE ACCEPTABLE TO THE IUBIOUS

%
Py

plas

APPEAL TO FRACTICAL COB

S1ip inssrted in workers' pay emvelopss: nie
the Republicans 4o mot win thia electiom,
this factory will bs forced & cloze its doors

and you will be without = job."

Ain sffort is made to persuade us to buy or be-
ilisve by sppeeling to cur concern for Jur ows
individual welfare, i.e.; 1f we do as we are
asked, we will secura certain beneficisl con-
sequences, while if we refuse to do as asked
the ccnsequences will be hermfiul.

Advertisemants "The boys in the service abroad
went lettera more than gifte. Write fre-
guently becauss some lettera may be lost.
Write only good news bscause ihere are encugh
unpleasapt things going on over there. DBy
end write cn Barton's Victory Statlonery.”

The arguer states a series of propositions.

The early cnes &re readily accepteble to the ™
eudience or yeeder, but the later omez are
dubious, The listener or reader is sxpacted

to accept blindly the later omes besause ho

has accepted those which came before.

42



SECTION E:

1.

DS OV
C;%T’%"

EXPLANATION OF TECHENIQUES

‘£¥E Fﬁn MAY BE VITH THE FORM (Techniques

CONCURRENCY

Exanmples

Mesning:

Heaning:

3.

"who was President at the time of World War 17
Wilson, a Democrat. Vho was President at the
time of World War II? Roosevelt, a Democrat.
Who was President at the time of the Korean
Ver? Trumen, a Democrat. Obviously, the Dem-
ocratic party is the war party."

Because things exist or appear simultaneously
it is claimed that one is the cause of the .
other. The form of the argument is: A is pre-
sent along with B; therefore A is the cause of
B. But two ccncurrents could never be the
cause ¢f one another, for a cause is something
antecedent in time,. ;

2. POST HOC
Exsmple: "The bankers are the source of our troubles.

You will notice that ev depression i -
ceded by bank faﬂures.ﬁw = e $03

Because two evenis (or things) follow one
mother_ in close temporal succession the first
event is claimed to be the cause of the second.
The form of the argument is: A precedes B;
therefore A is the cause of B. e take as
2 hypothesis for testing, that A is a (or the)
couse of L, but we should not forget that any
one of a score of other preceding events is
equally worthy of investigation.

SELSCTED INSTANCES

Examples

Seneone says, "All prefessors are conceited.!

when asked for his evidence he raeplies, "Well, //
how about Professor Smith, und Profeseor J‘cneB/

and Professor Plaine, Everybody knows they's
as concelted as toey come." But he delibeva- 4

tely skips over Professor Blake whom he lmows

to be a model of mmility,

47
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HASTY GENZRALIZATION

Support is drawn for a position by choosing
only those cases or instences which back it
up and disregarding those cases or instances
which either contradict or do not support the
position. The form of the argument is: All
A is B; because Al, A2, A3, and A4 sre B.

The form is invalid; the arguer kmows that at
least A5 is not B.

Having observed five women to be poor drivers,
Jones generalizes and declares all women are
poor drivers.

The arguer jumps to a general or blarket con-
clusion about the members of a given group on
the basis of an unrepresentative or insuffi-
cient mumber of cases. The form of the argu-
ment is: Al, A2, A3 are B; therefore 2ll A
is B.

Selected instances and Hasty Generalization
have much the same effect. There are lmpor-
tant differences, however. Hasty Genersliza-
tion typieslly occurs on an emotional basis,
while Selected Instances is typlcally coldly
caleulating. In the former case there is, at
the time at least, no awareness of opposed in-
stances; in the latter case, there ls. Selec-
ted Instances is not merely crooked thinlding
but dishonesty. On the surface the two are api
to look alike, and until we have evidence that
the arguer is really deliberately closing his
eyes to contradictory cases, we camnot label
the technique as 3slected Inestances.

FAULTY ARAIOGY

Example:

'

"last quarter I had s student by the name of
Orzymski who did gocd work. This quexrter I
have another studant by that name, and I'm
expacting geood work frow him,"
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Keaning:

To reasen analogically is to reason that be-
cause two or more tnings or types of things
are alike in some one or more respects (we
may call this the antecedent resemblance),
they will therefore be found alike in some
other respect{s) — the consequent resemblance.
In ceses of reliaeble analogles the antecedent
factor is already knovn to have some bearing
cen the occurrence of the conuequent factor.

In faulty analogie2 such imowledge is lacking.
'the form of the argument is: A is like B in
recpect ¢; thercfore A is 1like B in respect d.

In our exarmple, while it 4is true tixat Orzymski
is a rare neme in Engliash - speeking societies
and while £t is even probeble that a second
Orzymslid enrolled ai the some college would be
related to the first, we need eviderzce that
heredity im the dscisive factor in scbolastic
performence, But an analogy is no stronger
then its linking generalization, which in this
case is "Heredity detexrmines scholastic per-
formence.” Since cur experience contalns an
abundance of cases of rclatives wiin widely
different echolastic recoxds, we can have no
confidence in en aunalogy based on such & link-
ing peneralizetvion.

Some arpmente teke the form of alleging a com-
plete snalogy: +4wo things are alike to the
point of identity. The argumsnt is: A (or all
A) 45 ¢ and D (or all B) 1s c; therefors B is
i (or 4 4s B). "Commmists will not teke the
cath of allegiance and neither .will Jones.
Therefore he nust be a Communist.” The sbsur-
dity of ithis sort of argument becomes readily
evident when we Ses it is just like saying
"Dogs have talls; this cat has 2 tall; so this
cat is a dog."

In discussing Metaphor and Simile the poini
was made thait nelther one, especially Hetaphor,
should be used in controversial situations.
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Thet remains true. But s metaphor or simile
appearing by itself is not en arpument, and

is very uncertain in meaning. Analogine make
use of simile and make clear how A is com-
pared to B, but it still must be szid that
analogical arpument is strong only when A and

B are essentiolly the same lkdnd of thing, and

A bas a property deriving from its essential
nature, therefore B must have the same property.

6. CCZPOSITION

Exapples

Meaning:

"He's a nice boy; she's a nice girl., I'nm
sure they'll make & nice married couple.”

e reeson as if the properties of elements

or individuals were always (i.e., necessarily)
the properties of the wholes which they con-
stitute. But the assumption that what holds
true of a part is automatically true of the
whole cannot be justified. The forw of the
argument is: A is p-rt of B and A is o3
therefore B is c.

7. DIVISION

Exeample:

Heaning:

"How dare you criticize any member of ths
Farvard feculty? Don't you know that this
faculiy has the highest reputation of asay
university faculty in the United States?"

e reason ac if the properties cf any whole
are always {i.e., necessary) properiiss of
each part. But the assumption that what
holds true of a whole is automatically true of
its parts cannot be Justified. The form of
the argument 18: A is part of B and B is gj
therefore A is ¢,

8. "‘NON SEQUITUR

Examples

deanings

oz children decerve the best allk, Buy
Iorden's.®
The goncluaion is not nsceseitsted by the
prerise{s).

50



N & @/UE/’S/OW -
L 2 PIsPeovme A Ninel ROV
SRS A0 ¢ MO HIME Mg e o
Z/ APPERC TO mﬂe)oﬁAﬁULE
1S LEADING QUE.SHon, . ,_
g&omﬁz:ex R0 5 |
TICOASEQVERST. I GUMEOT—
tonsten T LB NaT ST P (L) mapdsnp il
ol YieTorY RY DEERVITON
L0 BE GGiby fHE QUESTION




	Propaganda Handouts - combined
	Propaganda Handouts - A1
	Propaganda Handouts - A2
	Propaganda Handouts - B1
	Propaganda Handouts - B2
	Propaganda Handouts - C1
	Propaganda Handouts - C2
	Propaganda Handouts - D1
	Propaganda Handouts - D2
	Propaganda Handouts - E1
	Propaganda Handouts - E2

	Propaganda - Section F

